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ST PAUL’S CATHEDRAL TO BENEFIT FROM AMERICAN 

EXPRESS AND WORLD MONUMENTS FUND GRANT TO 

SUSTAIN HISTORIC SITES 
 

London’s historic landmark to improve visitor experience while 

protecting the building for future generations   
 
LONDON (November 7, 2007) – One of London’s best loved and most significant 
historical and architectural sites, the 300-year-old St Paul’s Cathedral will receive a 
$500,000 (approx £240,000) grant from American Express and the World Monuments 
Fund, which will contribute to long-term plans to open up an additional major area inside 
the Cathedral which makes some hitherto rarely seen aspects of the building, such as the 
Great Model in the Trophy Room and the view of the Nave from the upper level, more 
accessible to visitors. Additionally, the grant will help to create educational programmes 
and improve visitor flow to ease congestion and help minimise the impact of tourists on 
the centuries old building.  
 
Visitors to St Paul’s Cathedral will have unprecedented access to rarely seen aspects of 
the building as part of the grant from the Partners in Preservation initiative. Partners in 
Preservation is focused on sustaining historic sites in the face of increased visitor 
activities and environmental impacts, and preserving them for future generations to 
enjoy. 
 
“It is heartening to work with highly respected organizations like American Express and 
the World Monuments Fund,” said the Right Reverend Graeme Knowles, Dean of St 
Paul’s Cathedral.  “We appreciate the recognition they bring to our efforts to open our 
doors to even more visitors and look forward to sharing rarely seen parts of the Cathedral 
with the public.”  
 
Research conducted by American Express to mark the launch of the initiative revealed St 
Paul’s Cathedral was considered by visitors as critical to the UK’s heritage (73 per cent) 
and that it must be preserved at all costs due to its architectural significance (75 per cent) 
and the fact it attracts so many visitors to the capital (49 per cent). The majority of people 



2/4 

surveyed have either visited St Paul’s before (57 per cent) or would like to visit the 300  
year old Cathedral in the future (31 per cent). 
 
“American Express has been committed to historic preservation for decades,” said Ed 
Gilligan, vice chairman, American Express.  “The extension of our efforts to focus on the 
sustainable tourism aspect of historic locations is a logical evolution of the Partners in 
Preservation program. Tourism is the lifeblood of many iconic sites around the world, so 
enhancing the visitor experience while finding effective ways to protect and preserve 
these sites is critical for their survival.”  
 
“As members of a global community, we need to understand the impact that our 
collective footprint has on the wear and tear of heritage sites.  Preservation and public 
education go hand-in-hand,” said Bonnie Burnham, president of the World Monuments 
Fund.  “We are delighted to be working with our longtime partner American Express, and 
helping, through the Partners in Preservation program, not only to preserve these sites but 
also to educate both tourists and the local communities about the role they can play in 
conserving their irreplaceable heritage.” 
 
The Cathedral, which now receives almost 2 million visitors a year and is one of the top 
10 most visited tourist attractions in London, will improve visitor routes to enhance the 
experience of entering Sir Christopher Wren’s restored interior while, at the same time, 
reducing future damage. 

A new Exploration Centre in the crypt will show how architectural, historical, scientific, 
musical, and religious themes relate to the life of the Cathedral. This will help relieve 
crowding and lessen the impact of tourism on the church’s nave which suffers from 
heavy foot traffic, abrasion and fluctuations in humidity. Included among the long-term 
plans are new educational and interpretive facilities, which will display historic artifacts 
and other materials, including Wren’s Great Model of his unbuilt design, currently only 
open on pre-arranged visits, and a lapidarium of recovered medieval stones.  This model, 
together with a model of the even larger earlier gothic cathedral, which burned down in 
the 1666 Great Fire of London, will offer visitors a first-hand look at Wren's original 
intentions.  

With these improvements, the Cathedral will be better positioned to present the full 
history of the Cathedral in an engaging and informative way. This educational component 
links into St Paul’s overall restoration programme to provide visitors and worshippers 
with better access to previously unseen sections of the Cathedral and an opportunity to 
understand and appreciate Wren’s masterpiece.  
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In addition to St Paul’s Cathedral, three other sites globally will receive a significant 
grant towards sustainable tourism plans designed to stimulate culturally and ecologically 
sensitive tourism. The sites were chosen because they demonstrated their ability to 
integrate historic preservation, sustainable tourism management practices and visitor 
education into their conservation programs. The grant distribution is as follows: 
  
Mexico City Historic Center - $200,000 grant to support the creation of interactive 
educational content for the city’s planned visitor center which will be the focal point for 
visitors to Mexico City’s downtown historic district. Incorporating natural light and 
energy-efficient technologies in its design, the visitor center will feature interactive 
displays, virtual tours and physical models that will inform visitors about individual 
historic sites, architectural history, sustainability challenges and proposed urban green 
spaces.  Mexico City’s Historic Center was placed on World Monuments Fund’s Watch 
List of 100 Most Endangered Sites in 2006. 
 
Delhi Heritage City - $200,000 grant to support a project led by the Indian National 
Trust for Art and Cultural Heritage that will pilot a new heritage route that connects some 
of Delhi’s most extraordinary monuments.  The heritage route will begin at the 
monumental Humayun’s Tomb and end at the Red Fort, a Mughal palace that was 
inscribed on the World Heritage list in 2007.  This heritage route project, which 
eventually will be expanded to include a number of heritage districts and sites in Delhi, 
will feature clean-energy shuttle buses with hop on/hop off service to ease the flow of 
visitors and reduce congestion, educational centers, and other visitor amenities such as 
sidewalk furniture and environmentally-friendly lighting.   
 
Historic Route 66, cities, towns and villages between Chicago and Los Angeles –  
$150,000 for an in-depth economic study of this long-distance historic corridor.  The 
study will provide information for communities that can be used to stimulate heritage 
tourism at local, state and national levels in the effort to preserve the corridor in its 
entirety and ensure its long-term sustainability. Funding will also contribute to a 
comprehensive survey of the many different buildings and attractions that make up this 
unique landscape and the impact that environmental factors and modern travel have had 
on them.  This effort will include a conservation assessment of the historic Santo 
Domingo Trading Post site on Route 66 in New Mexico. Once a trading center for Native 
American arts and crafts and a popular stopping point for travelers, the Trading Post was 
damaged by fire in the early 2000’s and is now left vacant.  The project will make 
recommendations on the building’s restoration and future use. Route 66 was placed on 
World Monuments Fund’s Watch List of 100 Most Endangered Sites in 2008.   
 
More information about the Partners in Preservation initiative and the four global sites 
can be found at www.americanexpress.com/corp/philanthropy. 

About American Express and Historic Preservation 

American Express Company (www.americanexpress.com) is a leading global payments, network 
and travel company founded in 1850.  
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Historic preservation has long been the hallmark of American Express’ involvement in the 
community, reflecting its recognition of the contribution of sites and monuments to a sense of 
national and local identity and the role that their preservation can play in attracting visitors and 
revitalizing neighborhoods. As early as 1983, American Express launched a cause-related 
marketing effort that raised $1.7 million for the preservation of the Statue of Liberty and Ellis 
Island. As founding sponsor of the World Monuments Watch program in 1995, American 
Express has been an unwavering supporter of the World Monuments Fund and its mission to 
safeguard the most treasured landmarks around the globe. During the first ten years of the Watch 
program, American Express contributed more than $10 million to help preserve 126 historic sites 
in 62 countries from the World Monuments Watch List of the 100 Most Endangered Sites. In 
June 2006, the company announced the American Express Partners in Preservation initiative with 
the World Monuments Fund and the National Trust for Historic Preservation.  Partners in 
Preservation aims to increase public awareness of the importance of historic and environmental 
conservation, preserve global historic and cultural landmarks, educate visitors on sustainable 
tourism and strengthen local communities through preservation efforts.      
 
About the World Monuments Fund 
Founded in 1965, the World Monuments Fund (WMF) has achieved an unmatched record of 
successful conservation at more than 450 projects in more than 90 countries.  From its 
headquarters in New York City — and offices affiliates in Paris, London, Madrid, and Lisbon — 
World Monuments Fund works with local partners and communities to identify and save 
important heritage through innovative programs of project planning, fieldwork, advocacy, grant-
making, education, and on-site training.  Every two years, World Monuments Fund issues its list 
of 100 Most Endangered Sites, a global call to action on behalf of sites in need of immediate 
intervention.  For additional information about World Monuments Fund and its programs, please 
visit www.wmf.org . 
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